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WE THINK it would be natural for women to take up the advocacy against domestic violence as mostly they are the victims.

This year, Avon proves that men have an important role in curbing domestic violence. They also have a voice and can make a difference in the lives of the women they love just by standing up for them.

Since the launch of the Speak Out Against Domestic Violence campaign in 2009, the company for women now turns to men for help in furthering the cause. This year, Avon aims to turn the tables and make men—who are often regarded as the enemy as mostly they are the perpetrators—partners and protectors of women against domestic abuse.

Xian Lim has been appointed as Avon’s first male ambassador for the campaign.

“Men are often stereotyped: ‘ganyan naman talaga ang mga lalaki’ as people like to say,” says Xian, pertaining to the common stereotype of men who treat women nicely only at the beginning, or during courtship stage. “I think it’s time for both men and women to stop thinking this way. It’s time for men to know how to properly treat and take care of women, and for women, in turn, to know the right kind of treatment they deserve. That’s the message I want to impart as Avon’s Speak Out ambassador.”

Apart from being one of showbiz’s most trustworthy and wholesome personalities, Xian was also chosen by Avon to be SOADV ambassador because of his remarkable upbringing, family background, and values. Born in the US to parents who eventually separated, Xian was raised by his single mom, Mary Ann. The experience opened his eyes to the many struggles of women and made him more aware and extra-sensitive to their needs. His mother also often reminded him and gave him notes on how to treat women properly.

“I think my purpose as SOADV ambassador goes beyond encouraging women to speak out, but have men stand up and take on their roles, too,” says Xian. “Men should know that when they have a partner, be it a wife or a girlfriend, they should value her as the beautiful person that she is and make her know how special and important she is to him—and this is a role that they should be taking on for a lifetime, hindi sa umpisa lang.”

Along with tapping Xian to help spread the word about the cause, Avon also continues to raise funds to support its program for victims of abuse through its Empowerment Circle of Support Necklace, which sells for only P399. The Empowerment Circle of Support Necklace features the infinity symbol, which—specifically for the Speak Out campaign—signifies lives with unlimited potential when they are free from violence. By wearing it, women are reminded not to put their health or safety at risk in order to pursue infinite possibilities, which is the very definition of true empowerment.
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‘Ginuman Fest’ invades Northern Philippines

Ginebra San Miguel Inc. (GSMI) continues to heat up the summer season via Ginuman Fest—the brand’s highly anticipated and successful concert series, which is currently touring the entire country with its brand ambassadors that consists of some of the industry’s hottest, most influential, and most talented artists.

Now on its third installment, Ginuman Fest is consistent in giving its loyal and solid kalahi around the country something to look forward to in each of its legs as it promises power-packed evenings jam-packed with great music as the brand’s impressive line-up of ambassadors perform their greatest hits as well as today’s hottest chart-toppers, standard favorites, and party anthems.

Ginuman Fest is not just a musical event as it also has lots of games where every kabarangay in each leg of the series can win fabulous prizes in the event’s side-games. Concertgoers will be able to sample and purchase other GSMI products such as GSM Blue, GSM Blue Flavors, Ginebra San Miguel Premium Gin, Gran Matador Brandy, Antonov Vodka and non-alcoholic beverages at the venues.

Ginuman Fest is GSMI’s way of thanking its millions of kalahi for making its flagship product, Ginebra San Miguel, the world’s largest-selling gin. It is expected to outdo the overwhelming number of crowd that it attracted from last year, which was a total of over a million throughout the country.

This April, Ginuman Fest visited Tagudin, Ilocos Sur (April 4) where Rocksteddy and The Itchyworms rocked the province with their greatest hits; and Cauayan, Isabela (April 5) where rock bands Kenyo and Banda Ni Kleggy joined forces with Sample King Jhong Hilario in powering house with powerful music and sizzling hot dance numbers.

Ginuman Fest continues to invade Northern Philippines this month as rock band Callalily along with Banda Ni Kleggy set the stage at San Jose, Nueva Ecija on fire on April 11 while certified OPM hit-makers and multi-platinum band The Itchyworms and pop-rock band Kenyo are expected to bring the house down in Bayambang, Pangasinan with their chart-topping hits on April 12.

Other legs of Ginuman Fest  are scheduled on May 17 (Bayombong, Nueva Vizcaya), May 24 (Baliuag, Bulacan), June 14 (Tuguegarao, Cagayan Valley), June 19 (Daet, Camarines Norte), and June 21 (San Juan, Metro Manila).

Ginuman Fest 2014 is part of the on-going 180th anniversary celebration of flagship brand Ginebra San Miguel. Last year, Ginebra San Miguel bagged its sixth Gold Quality Medal and second International High Quality Trophy from Monde World Selection. It was also ranked no. 1 selling gin in the world by trusted and respected global drinks journal Drinks International.
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